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El Centro College

Fashion Program

Skyline Career Development Center
Fashion Cluster - Fashion Marketing
2009-2010
Instructor: Ms. Jacqueline P. Walker

Room: F-10

Office Number: 972.502.3534

E-mail:  jacqwalker@dallasisd.org
www.skylinefashionmarketing.yolasite.com
Fashion Promotion

FSHN 2301

Section 5001

3 Credit Hours

Course Description:

A survey of fashion direction, publicity, and fashion event coordination. Emphasis on fashion show production from idea to runway including theme development, stage/set design, choreography, music coordination, lighting, line-up, model fittings, rehearsal and press kit development.

Course Rationale:

Fashion shows are an integral part of how fashion news is communicated to the levels of the industry and to consumers. Having the skill to produce a variety of fashion shows is important to marketing a brand or line and impacts the ultimate success it.

COURSE GOALS: 



Course Objectives



       SCANS Competencies
Evaluation

The student will:







(See last page for SCANS explanation.)

	1
	.
	comply with assignment deadlines
	
	3a, 3d, 4a
	
	Teacher evaluation

	2
	.
	 comply with attendance and punctuality require
	
	3a, 3b, 3c, 3d, 4a
	
	Teacher evaluation

	3
	.
	demonstrate positive work attitudes and ethics
	
	3a, 3b, 3c, 3d, 3e
	
	Teacher evaluation

	4
	.
	demonstrate professional presentation techniques
	
	3b, 3e
	
	Teacher evaluation

	5
	.
	respect cultural diversity
	
	1a, 1b, 5a, 5b, 5f
	
	Teacher evaluation

	6
	.
	describe sales promotion as it relates to the fashion industry
	
	1a, 2a, 2c, 2d
	
	Written test

	7
	.
	identify the different types of promotion used by the fashion industry
	
	1a, 1b, 1d, 1e, 2d
	
	Fashion event analysis, Written test

	8
	.
	discuss merchandise coordination
	
	1a, 1b, 1d, 1e, 2a, 2b,2d
	
	Fashion event analysis

	9
	.
	describe examples of merchandise coordination at wholesale and retail levels of fashion
	
	1a, 1b, 1d, 1e, 2d, 2e
	
	Fashion event analysis, Written test, Mini-project

	10
	.
	demonstrate merchandise coordination using a selected line of apparel or accessories
	
	1a, 1b, 1d, 1e, 2a, 2b, 2d,
	
	Demonstration

	11
	.
	discuss the history of fashion shows
	
	1a, 1d, 1e, 2a
	
	Written test

	12
	.
	identify the four types of fashion shows
	
	1a, 1b, 1d, 1e, 2d
	
	Fashion event analysis

	13
	.
	describe specialized fashion presentations
	
	1a, 1b, 1d, 1e, 2a, 2e
	
	Fashion event analysis

	14
	.
	discuss market fashion shows 
	
	1a, 1b, 1d, 1e, 2d
	
	Written test

	15
	.
	describe magazine tie-ins
	
	a, 1b, 1d, 1e, 2a, 2e
	
	Written test

	16
	.
	 analyze local fashion shows
	
	1a, 1b, 1d, 1e, 2d, 2e
	
	Fashion event analysis

	17
	.
	explain the advance planning needed to present fashion  shows
	
	1a, 1b, 1d, 1e, 2b, 2d
	
	Fashion show plan

	18
	.
	 discuss timelines for fashion show production
	
	1a, 1b, 1d, 1e, 2a, 2d
	
	Fashion show plan

	19
	.
	 discuss how themes are created for fashion shows*
	
	1a, 1b, 1d, 1e, 2a, 2d, 2e
	
	Fashion show plan, Written test

	20
	.
	 create and develop a fashion show theme*
	
	1a, 1b, 1d, 1e, 2a, 2e
	
	Fashion show plan

	21
	.
	 develop a fashion show budget
	
	1a, 1b, 1c, 1d, 1e, 2b,2c, 2d, 4b, 5e
	
	Fashion show plan, Written test

	22
	.
	 describe publicity as it relates to fashion show production
	
	1a, 1b, 1d, 1e, 2a, 2b,2d, 2d
	
	Fashion show plan, Mini-project

	23
	.
	 review samples of fashion event publicity and advertising
	
	1a, 1b, 1d, 1e, 2d, 2e
	
	Mini-project

	24
	.
	 develop and distribute a fashion press kit*
	
	1a, 1b, 1d, 1e, 2a, 2b,2d
	
	Mini-project

	25
	.
	 describe advertising as it relates to fashion show production
	
	1a, 1b, 1d, 1e, 2d
	
	Written test

	26
	.
	 create advertising for a fashion show
	
	1a, 1b, 2a, 2b, 2c, 2d,2e, 4b
	
	Fashion show plan

	27
	.
	 explain the merchandise selection process
	
	1a, 1b, 1d, 1e, 2d, 2e
	
	Fashion show analysis

	28
	.
	 discuss how the merchandise lineup is created
	
	1a, 1b, 1d, 1e, 2a, 2b, 2d, 2e,
	
	Fashion show plan

	29
	.
	 discuss the merchandise loan process
	
	1a, 1b, 1d, 1e, 2d, 4c
	
	Fashion show plan

	30
	.
	 discuss merchandise preparation for use in shows
	
	1a, 1b, 1d, 1e, 2d, 4c
	
	Fashion show plan

	31
	.
	 identify the types of models used for fashion shows
	
	1a, 1b, 1d, 1e, 2d, 4b
	
	Fashion show plan, Written test

	32
	.
	describe the process for selecting and training models used in fashion shows
	
	1a, 1b, 1d, 1e, 2b, 2d,2e
	
	Fashion show plan, Written test

	33
	.
	explain responsibilities of models during fittings, rehearsals and shows 
	
	1a, 1b, 1d, 1e, 2d, 4a
	
	Fashion show plan, Written test

	34
	.
	 identify the types of commentary
	
	1a, 1b, 1d, 1e, 2d
	
	Fashion show plan, Fashion event analysis

	35
	.
	 discuss the elements of
	
	1a, 1b, 1d, 1e, 2a, 2b,2d
	
	Fashion show plan, Written test

	36
	.
	 writing commentary 
	
	
	
	

	37
	.
	 describe runway shapes
	
	1a, 1b, 1d, 1e, 2a, 2d,2e
	
	Fashion show plan

	38
	.
	 discuss staging the dressing Area 
	
	1a, 1b, 1d, 1e, 2a, 2d,2e
	
	Fashion show plan

	39
	.
	 discuss seating patterns
	
	1a, 1b, 1d, 1e, 2a, 2d,2e
	
	Fashion show plan

	40
	.
	explain the purpose of using backgrounds for fashion shows 
	
	1a, 1b, 1d, 1e, 2a, 2d,2e
	
	Fashion show plan, Fashion event analysis

	41
	.
	 illustrate sets and staging
	
	1a, 1b, 1d, 1e, 2a, 2e,4d
	
	Fashion show plan

	42
	.
	 discuss lighting techniques for fashion shows
	
	1a, 1b, 1d, 1e, 2b, 2d
	
	Written test

	43
	.
	 describe patterns of choreography 
	
	1a, 1b, 1d, 1e, 2a, 2e
	
	Fashion show plan, Written test

	44
	.
	 discuss music as a complement to fashion events
	
	1a, 1b, 1d, 1e, 2a, 2e
	
	Fashion show plan, Fashion event analysis

	45
	.
	 identify personnel needed to produce a fashion show
	
	1a, 1b, 1d, 1e, 2d, 4e
	
	Fashion show plan

	46
	.
	 document fashion show personnel responsibilities
	
	1a, 1b, 2b, 2d, 3a, 5a, 5e, 5f
	
	Fashion show plan

	47
	.
	 explain the evaluation process used for fashion shows
	
	1a, 1b, 1d, 1e, 2c, 2d
	
	Fashion show plan

	48
	.
	 plan a fashion show
	
	1a, 1b, 1c, 1d, 1e, 2a, 2b, 2d, 2e, 3a, 3c, 4a, 4b, 4c, 4d, 4e, 5a, 5d, 5e, 5f, 7a
	
	Fashion show

	49
	.
	 conduct a fashion show rehearsal
	
	1a, 1b, 1d, 1e, 2a, 2b, 2c, 2d, 2e, 5a, 5d, 5e, 5f, 7a
	
	Fashion show

	50
	.
	 produce a fashion show*
	
	1a, 1b, 1c, 1d, 1e, 2a, 2b, 2d, 2e, 3a, 3c, 4a, 4b, 4c, 4d, 4e, 5a, 5d, 5e, 5f,7a
	
	Fashion show

	51
	.
	 evaluate a fashion show
	
	1a, 1b, 1d, 1e, 2e, 3a, 3d, 3e, 7a 
	
	Fashion show


*WECM learning outcomes required by the THECB (Texas Higher Education Coordinating Board)

TEXT AND SUPPLIES:

Required:


Everett, Judith C. and Swanson, Kristen K. Guide to Producing a Fashion

Show, 2nd Edition. New York, New York: Fairchild Publications, 2004.


ISBN: 1-56367-253-7

COURSE FORMAT:

FSHN 2301 Fashion Promotion is divided into four units of study. The competencies associated with each unit will be mastered through a combination of text and outside readings, library and Internet research, personal observations and attendance at local fashion events, class discussions, video support materials, written and oral presentations supported by visuals, production of fashion events, and tests.

The four units of study for FSHN 2301 Fashion Promotion are:


Unit 1 – The Role of Fashion Shows Within the Industry


Unit 2 – Planning the Fashion Show and Publicity


Unit 3 – Selecting Merchandise and Models


Unit 4 – Staging and Evaluating a Fashion Show

COURSE SCHEDULE:

FSHN 2301, Fashion Promotion, is a 16-week course that meets weekly on B-days from 10:41 a.m. - 2:25 p.m. in room F10.

Week


Topic





Student Activities

     1


Orientation




Read syllabus




Promotion within the Fashion


Read Chapter 4, 




Industry



      

Pages 85-88, text

    2


Promotion in the Dallas Fashion


Begin attending local




Industry



     

fashion events










Begin Mini-Project #1

3

Publicity and Advertising for


Read Chapter 4, 

Fashion Shows  




Pages 88-117, text










Continue Mini-Project #1
    4


History of Fashion Shows



Read Chapter 1, 









Pages 1-21, text 









Mini-Project #1 Due (M)

    5


Types of Fashion Shows



Read Chapter 2, 










Pages 23- 49, text










Fashion Event Analysis #1 Due
    6 


Planning Fashion Shows



Read Chapter 3, 









Pages 53-72, text 










Begin Mini-Project #2

    7


Budgeting Fashion Shows



Read Chapter 3,      











Pages 72-82, text 









Mini-Project #2 Due










Fashion Event Analysis #2 Due 

    8


Merchandise – the Star of



Mid-Term Exam 



Fashion Shows




(Chapters 1-4, text)

    9


Merchandise Selection



Read Chapter 5, 










Pages 121-133 text












Fashion Event Analysis #3  Due









Begin Fashion Event Planning

Week


Topic





Student Activities

  10


Model Selection and Training


Read Chapter 6, 










Pages 135-165, text










Begin Mini-Project #3









Continue Fashion Event Planning

  11


Music and Commentary



Read Chapter 7, 










Pages 167-187, text










Mini-Project #3 Due









Continue Fashion Event Planning

  12


Staging the Show




Read Chapter 8,












Pages 189-208,text










Continue Fashion Event Planning
  13


Presenting the Show



Read Chapter 9, 









Pages 209, 227, text










Class Fashion Event
  14


Evaluating the Show



Read Chapter 10, 










Pages 229-241,text










Class Evaluation Due
  15


Evaluating Dallas Fashion



Class Discussion




Industry Shows

  16








Final Exam (Chapters 5-10,
text)–Thursday, December 18th

COURSE EVALUATION:

Final grades will be determined as follows:

Affective Goals (Course Goals 1-5)


100 points

Fashion Event Analysis (3 @ 50 points each)
150 points

Mini-Projects (3 @ 50 points each)


150 points

Fashion Show Plan (capstone project)

250 points 

Exams (2 @ 125 points each)


250 points
Total

900 points

Grade Distribution:



A = 900-810  points







B = 809-720  points







C = 719-630  points







D = 629-540  points







F = 539-0     points

NOTE: This syllabus is intended as a set of guidelines for FSHN 2301 Fashion Promotion. Your instructor reserves the right to make modifications in content, schedule, and requirements as necessary to promote the best education possible within prevailing conditions. 

STUDENT CONTRIBUTIONS:






Attendance:

Attendance and promptness are an integral part of any working environment.  The student is expected to attend class regularly.  The student will be responsible for all work and material covered in the class during his/her absence.  The instructor will NOT repeat lectures or assignments missed by the student. 

A student may have two absences and two tardies without penalty in this course. After this, if the student is absent from one of the class presentations without an excuse AND a phone call or email before the class starts, 25 points per occurrence will be deducted from the total points at the end of the semester. Additional tardies will result in 10 points per occurrence and will also be deducted from the total points the end of the semester.

Religious holy days:

A student who is absent from classes for the observance of a religious holy day shall be allowed to take and examination or complete an assignment scheduled for that day within a reasonable time after the absence if, not later than the fifteenth day after the first day of the semester, the student notified the instructor of each class scheduled on the date that the student would be absent for a religious holy day.  A “religious holy day” means a holy day observed by a religion whose places of worship are exempt from property taxation under Section 11:20, Tax Code.  The notice shall be in writing and shall be delivered by the student personally to the instructor, with receipt acknowledged and dated by the instructor or by certified mail, return receipt requested, addressed to the instructor.  A student who is excused under this section may not be penalized for the absence, but the instructor may appropriately respond if the student fails to satisfactorily complete the assignment or examination. 


Children on Campus:
El Centro College strives to protect an environment most conducive to teaching and learning for all enrolled students.  Minor children may not be brought to classrooms, labs, testing areas or study areas of the college.  This practice is disruptive to the learning process.  Children who are taking part in organized scheduled activities, or who are enrolled in specific classes, are welcomed.  For reasons of security and child welfare, the college will not permit unattended children to be left anywhere on the premises.  Students/Parents who have problems with childcare should visit the advisement/counseling center or the Adult Resource Center to receive referrals to childcare services in the area. 

Disability Accommodations:

Any student who may need accommodations due to a disability should contact the Disability Services Office, Room A110, phone number (214)860-2411.

Financial Aid Statement:

Students who are receiving any form of financial aid should check with the

Financial Aid Office prior to withdrawing from classes.  Withdrawals may affect your eligibility to receive further aid and could cause you to be in a position of repayment for the current semester. 

Drop Procedure:

If you are unable to complete the course (or courses) for which you have registered, it is your responsibility to withdraw  formally from the course (or courses).  Failure to do so will  result in your receiving a performance grade, usually a grade of    "F".  Your instructor no longer has the ability to drop you for  nonattendance.  The last day to withdraw from this class is ___________________ 2009.
MakeUp Policy:

All late work will be penalized 10% off a perfect score PER DAY the work is late. All tests must be made up within 7 days after the test was administered.  There will be no makeup of the final exam.  No late work will be accepted the day of the final exam.
Extra Credit:

Extra credit projects for FSHN 2301 Fashion Promotion MAY be assigned throughout the semester for extra points.  This process will be at the discretion of the instructor and the student should not depend on any extra credit being assigned.  A maximum of 50 extra credit points will be allowed per course.

Retention and Reproduction of Student Work:

The instructors of the apparel program reserve the right to exhibit, show and photograph all works and projects developed for this course.

Classroom Rules and Expectations:

All students are required to practice courteous, respectful, cooperative behavior at all times, as this would be the norm in any higher education or work environment. To avoid distractions in the classroom, students will:


Arrive on time and stay until class is dismissed;


Be prepared to stay on task;


Leave all food, drink, candy, and gum outside the classroom;


Place book bags against the designated wall, not on or under tables


and desks:


Listen courteously to one speaker at a time, with no interruptions


and no side conversations;


Generally behave as mature adults would in the workplace.

Cell Phone/Pagers:

In order not to interrupt the class session, students are asked to turn off all cell phones and pagers prior to the beginning of class. Students not conforming to this policy will be asked to leave class.

Student Ethics:

Any violation of the Student Code of Conduct (as printed in the El Centro College   Catalog and available at https:/www1.dcccd.edu/cat0506/ss/code.crm will be penalized accordingly. Cheating, plagiarism and copying designs from any source will result in immediate expulsion from the school and an automatic "F" in this course. The student will not be allowed to register for apparel classes in the future without the consent of the instructor.  See the Student Handbook above for a complete Code of Student Conduct.
Student Grievance Procedure: 

 Students are expected to follow established procedures of the appropriate division in handling academic issues, such as grade appeals. El Centro College requires that other complaints and disputes (that cannot be resolved by the persons directly involved) be referred initially to the Ombudsman Office for informal, confidential resolution. Additional grievance procedures and the Student Code of

Conduct conditions are outlined in the El Centro College Catalog, available in hard copy in advisement or on the web at http://www.elcentrocollege.edu.  The student grievance procedure is explained in the Student Handbook and in the El Centro Catalog. 

Accessing eCampus:

HOW DO I LOGIN TO ECAMPUS? ECampus is the web interface used to access Internet-based distance education courses. Some traditional on-campus classes will have supplemental information posted on eCampus. The instructor will inform students if an eCampus site exists for this course. For information go to http://www.elcentrocollege.edu/ecampus/

Accessing eConnect:

EConnect is the web interface that provides online student services which allow students to search, register, and pay for credit classes, view final grades and financial status. Go to http://www.econnect.dcccd.edu/econnect/st/stsrorexp.html

EL CENTRO COLLEGE SCANS STATEMENT

WHAT ARE SCANS SKILLS?

These are the skills that employers need the most from their workers.  SCANS skills are the predictors of success in the workplace.

WHO DEFINED THESE SKILLS?

In 1989, the U.S. Departments of Labor and Education jointly surveyed U.S. employers to find out the most important skills and competencies needed by workers.

The results of that survey identified SCANS (Secretary’s Commission on Achieving Necessary Skills).

ECC Students and SCANS

El Centro College is committed to the preparation of our students for success in the workplace.

All El Centro College courses provide learning outcomes which result in the mastery of SCANS skills.  Although each course will not include every SCANS skill, each course syllabus will identify the specific SCANS skills and competencies taught in that course.  

Thoughout a formal program of study (Certificate, Degree or Transfer Program) a student will have the opportunity to master all SCANS skills and competencies.

SCANS FOUNDATION SKILLS

	BASIC SKILLS
	THINKING SKILLS
	PERSONAL QUALITIES

	1.a. Reading
	2.a. Creative thinking
	3.a. Responsibility

	1.b. Writing
	2.b. Decision making
	3.b. Self-esteem

	1.c. Arithmetic/Math
	2.c. Problem solving
	3.c. Sociability

	1.d. Speaking
	2.d. Thinking logically
	3.d. Self-Management

	1.e. Listening
	2.e. Seeing things in the mind’s eye
	3.e. Integrity


SCANS WORKPLACE COMPETENCIES

	MANAGING RESOURCES
	INTERPERSONAL SKILLS
	INFORMATION SKILLS
	SYSTEMS KNOWLEDGE
	USING TECHNOLOGY

	4. a. Manage Time
	5.a.Work on Teams
	6.a Acquire/evaluate data
	7. a. Work in social systems
	8. a. Select equipment/tools

	4.b. Manage Money
	5.b.Teach Others
	6.b.Organize/

maintain data
	7.b.Work in technological systems
	8. b. Apply technology to tasks

	4.c. Manage Materials
	5.c. Serve Customers
	6.c.  Interpret/Communicate data
	7.c.  Monitor/correct systems
	8.c. Maintain/trouble-shoot technologies

	4.d.Manage Space
	5.d. Lead Others
	6.d. Process data with computer
	7.d. Design/improve systems
	 

	4.e. Manage Human Resources
	5.e. Negotiate Conflict
	 
	 
	 

	 
	5.f. Work with Diversity
	 
	 
	 


APPAREL AND PATTERN DESIGN 

RULES AND REGULATIONS

The following rules and regulations have been established by the apparel department for all students enrolled in classes in apparel and pattern design.  

1.  
The student will respect his fellow students and act accordingly. This includes no loud talking, obscene language, singing, pagers or phones in class.  

2. 
The student will respect the property and equipment 
of the department and will not cause any intentional damage.

3.
The student will not remove any fabrics, trims, equipment or other items belonging to the department from the classrooms without the consent of one of the instructors.  The student will not get into the supply closet or cabinets without the consent of an instructor.

4. 
No patterns or pattern work will be taken from the classrooms without the consent of the instructors.

5. 
No sewing muslins or other sewing projects will be removed from the classrooms without the consent of the instructor.

6.
All pattern work and sewing for assignments will be done in the classrooms and not removed from the school without the consent of the instructor.  Any work brought in from outside of the classrooms without the consent of the instructors will NOT be accepted by the instructor and the student will receive a "0" for the project.
7. 
The student will follow the STUDENT CODE OF CONDUCT in the college catalog 


available at https://www1.dcccd.edu/cat0506/ss/code.crm

8.
All forms of academic dishonesty, including cheating, fabrication, facilitating academic dishonesty, plagiarism, and collusion will be subject to disciplinary action.


Cheating includes copying a design, pattern work, or having another person work on a project for you. 

9.
Disciplinary action for any of the above may include expulsion from the school and a failing grade for the course(s) you are enrolled in. Future enrollment in any apparel or pattern design class will be at the discretion of the instructors.

10.
The student will clean his/her work area at the end of each work session and place all trash or recyclable materials in the appropriate containers.

11.
The student will make sure all equipment is turned off when they are the last one to leave a classroom.

12.
All muslin and pattern paper are property of the department and the student will not remove either from the classroom without the consent of the instructor.

13.  
The student will act in a professional manner with guests to the department and on all field trips.

14.          The student will not bring any children into the apparel labs.  

15.
All labs close at 10:00 p.m., the student will leave the lab at that time. 


I have read the above rules and regulations and I agree to abide by them while I attend classes in the Apparel and Pattern design department at El Centro College.

______________________________________

Student signature and date





           
COURSE CRITERIA

· DAILY ATTENDANCE and PUNCTUALITY is a must in order to achieve academic success and master the concepts and skills taught in the classroom.  
· DUE DATES for each assignment are stated in the course calendar and outline.  Point deductions for late assignments will be taken from the earned grade as follows: Fifteen points (one day late) and thirty points (two days late).  A zero is recorded after the second day an assignment is late.  
· EXTRA CREDIT - You may earn one-half of a grade point (.5) for each assignment turned in before the due date.  Points are totaled at the end of the six-weeks and added to the six-week average.

· EVALUATION OF WORK
A. Daily Assignments – (CH) Assignments that demonstrate understanding of concepts and skills taught.  These assignments are due at the end of class or specified timeframe and should be placed in the Fashion Marketing II file folder.

B. Group Assignments – (CH) Classroom activities designed to reinforce concepts and skills taught.  These assignments are due at the end of class or specified timeframe and should be placed in the Fashion Marketing II file folder or designated area.


C. Professionalism – (CH) As a career curriculum, professional conduct standards are provided to educate the student about professionalism within Fashion Marketing.  A weekly assessment is made to assure that the students are demonstrating professionalism.

D. Binder – (T) Compilation of all assignments in a complete and organized manner.  The binder should be placed in the Fashion Marketing II basket by the end of class on the last day B-day of the 5th week each six-weeks. 




Binder should be arranged in the following order:


i. Pencil Bag

ii. Syllabus

iii. Course Calendar/Outline

iv. Grade/Goal Sheet

v. Assignments

vi. Tests

vii. Projects

viii. Raider Spot and other materials

E. Exams – (T) Assessment of concepts and skills learned in reference to a specific subject.

F. Projects – (P) Generally consist of 3 components:

i. Written - Computer generated with a title page and placed in a report folder.

ii. Visual - Require presentation boards, posters, and/or power points.

iii. Oral – Professional dress is required.

Detailed information will be distributed for each individual project.

G. Six-Weeks/Semester Exams – (6WT) May be in written format or a project.  The assessment will cover content and skills learned during the six-weeks.

GRADING POLICY
· STUDENT RESPONSIBILITY - STUDENTS are responsible for all assignments. An outline of assignments and due dates is provided at the beginning of each six-week reporting period.  Please refer to the COURSE CRITERIA section of this syllabus for information regarding missed due dates. In the event of an absence, the STUDENT is responsible for obtaining the assignments missed or scheduling a date to take a missed test.  
· ABSENCES - The students will be given at least two school (not class) days for every day missed to complete the assignments or tests missed after an absence.  The student must complete an Assignment/Test Make-up Form.  Absences do not excuse students from due dates.  Point deductions will incur.  
· RETESTING - Students shall be permitted to retake any major test that she/he has failed, with the exception of the Six-Weeks Test, within 5 school (not class) days the failing grade was received or no later than 10 calendar days of the date of the test.  This retest will consist of 4 essay questions.  The higher score earned on either test will be recorded in the grade book (not averaged).
· GRADING SCALE

Grades for Fashion Marketing will be computed using the following scale:   


Classroom/Homework (CH)
40%


Test (T)



25%


Projects (P)


20%


Six-Weeks Test (6WT)

15%


Total


100% 

REQUIRED MATERIALS
 

	1. 3-Ring Green Binder (2”)

2. Wide-rule Notebook Paper

3. Dividers (8 tabs)

4. Box of Tissue (write name on the box)

5. Ink Pens (black or blue ink only)
	6. Jump/Flash Drive

7. Pencil Bag

8. Report Folder (clear)

9. Employee Uniform (red button-down collared top)


You should have your materials in the classroom by the beginning of the 2nd week of school.  A materials assessment will be conducted and a grade given for the completion of this requirement.

STUDENT EXPECTATIONS

Students are expected to: 

· Uphold all district, school, and classroom rules.

· Follow classroom procedures.

· Wear the appropriate school dress code attire and badge at all times.

· Not to have cell phones and all electronic devices on or actively in use during class.

· Come prepared each class day with the necessary materials.

· Actively participate in classroom discussion and activities.

· Demonstrate a positive attitude, exercise self-control, and respect the rights and feelings of others.

TUTORING

Tutoring is available Wednesday and Friday before school (7:45am - 8:45 am).  Students are required to sign-up no later than 4:15pm on Tuesday or Thursday prior to tutoring.  Students must have a tutoring pass from Ms. Walker to be admitted into the classroom.

STUDENT ORGANIZATIONS

DISTRIBUTIVE EDUCATION CLUBS OF AMERICA (DECA) is an international youth organization for students enrolled in marketing classes.  Membership provides an opportunity to enhance leadership, communication, entrepreneurial, and community service skills.  Concepts and skills taught in class equip students with the necessary knowledge to compete in area, state, and national competitions.  ALL Fashion Marketing students will participate in DECA as a part of the curriculum.

Hello Parent/Guardian:
Welcome back to another exciting year of Fashion.  As a Fashion Marketing II student, your child will begin taking dual –credit courses this year as she works toward her Visual Merchandising Assistant Certificate.  This year promises to be one filled with a lot of challenges and fun as we prepare for a fashion show, work towards the DECA International CDC, and raise money for our New York trip during Spring Break.  I have provided your child with a syllabus that outlines the course criteria and other pertinent information.  Please review the syllabus to ensure that you are aware of the expectations of the course.  On the following page, you and your child’s initials are needed to signify that you have fully read and understand each section covered in the syllabus.  Additionally, your signatures are needed to indicate that you agree with the guidelines within the syllabus.
Please feel free to contact me with any questions at 972-502-3534 or via e-mail, jacqwalker@dallasisd.org.
Respectfully,

Ms. Jacqueline Walker

Fashion Cluster - Fashion Marketing
KEEP THIS PAGE

PARENT/GUARDIAN AND STUDENT ACKNOWLEDGMENT FORM
Your initials signify that you have fully read and understand each section covered in the syllabus.  Also, your signatures indicate that you agree with the guidelines within the syllabus.

Parent 
Student
Initials
Initials  
Content Section
____   ____
____

Course Content
____   ____
____

Course Criteria
____   ____
____

Grading Policy

____   ____
____

Required Materials

____   ____
____

Student Expectations

________________________________________    

Parent/Guardian Signature                              
 
________________________________________    

Date









________________________________________

Parent/Guardian Home Number
________________________________________

Parent/Guardian Work Number
________________________________________

Parent/Guardian Cell Number
________________________________________    

Parent/Guardian Signature                              
 
________________________________________    

Date









________________________________________

Parent/Guardian Home Number
________________________________________ Parent/Guardian Work Number
________________________________________

Parent/Guardian Cell Number
________________________________________  

 ________________________________________

Student Signature   





Date
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